
Voting Is Social Work!  
Central to social work’s values and social justice mission.
Gives individuals and communities the power to voice their 
opinions and effect change.
Non-partisan voter registration, education and outreach  
are legal, ethical and professional.

10 ways agencies can 
make a difference

1. Ask clients if they are
registered to vote during
in-take or check-in.

2. Help clients register online or
via mail-in form.

3. Check voter registration
status at current address,
voter ID requirements and
felony voting rights at
VOTE.ORG.

4. Help clients sign up for text/
email reminders to vote at
TURBOVOTE.ORG.

5. Help clients look up who
represents them and how to
contact their elected officials.

6. Invite elected officials to your
agency and encourage clients
to attend candidate forums.

7. Reach out to local partners
for candidate guides/
resources.

8. Get copies of ballot at town
clerk’s office before the
election.

9. Remind and encourage
people to vote. Many
nonvoters have never been
asked.

10. Create a culture of voting in
your agency and in your
  community!

VotING = Better outcomes 
Individual and communities that vote 
report better health, employment and other 
important outcomes; receive more resources 
from elected officials; and develop stronger 
community connections. 

Voting builds power! It maximizes the 
capacity to influence public policy and  can 
offset some of the negative effects of oppres-
sion and discrimination. 1, 3, 5, 8, 9, 10, 14

yet BarrIers still exist 
• Confusing registration and ID

requirements;

• Not knowing where, when and
how to vote;

• Lack of transportation;

• Long lines;

• Lack of information on candidates
and issues;

• People believing their vote doesn’t
matter.12, 13 ; and

• Wrongly thinking that voter registration
is partisan, illegal, unethical and
unprofessional.

VotING = a Human right
Strenuous efforts exist to restrict ac-
cess to voting. Not unlike the old poll 
tax, they include strict voter ID laws, 
purging voter rolls and intimidation 
by political parties and even those in 
charge of elections.

Over 20 million people have felony 
convictions, nearly 6 million of which 
have unfairly lost the right to vote--dis-
proportionately from communities of 
color (38%). In the 4 worst states, more 
than 1 in 5 African Americans have lost 
the right to vote.16

State by state rules have created wide-
spread confusion with most assuming 
they cannot vote even when they can. 

Voting rights are protected  
for many groups, including: 

• Persons who are homeless;
• Victims of domestic violence;
• The disabled, including those with

language and reading barriers; and
• Those in pre-trial detention.

The Humphreys Institute is a proud partner of the 
NatioNal Social Work 

Voter MobilizatioN caMpaigN
www.VotingIsSocialWork.org

A CALL TO ACTION
agencies’ role in turnout

is 
social 
work

www.VotingIsSocialWork.org 
For more information, email 
info@votingissocialwork.org 

NaNcy a. HumpHreys INstItute 
for polItIcal socIal Work 



refereNces

1 Ballard, P., Hoyt, L., & Pachucki; 
M. (2018). Impacts of Adolescent 
and Young Adult Civic Engage-
ment on Health and Socioeco-
nomic Status in Adult- hood. Child 
Development, 00-0, pg. 1-17.

2 Basu, M. (2015, April 08). 
Ferguson makes history with City 
Council vote. Retrieved November 
14, 2016, from http:// www.cnn.
com/2015/04/08/us/ ferguson-
election/index.html

3 CIRCLE. Civic engagement 
among registered citizens and 
non-registered eligible citizens. 
Retrieved from http://www. 
civicyouth.org/civic-engagement- 
among-registered-voters-and- non-
registered-eligible-citizens/

4 Florida Parole Commission. 
Status update: Restoration of 
civil rights cases granted 2009 
and 2010. Retrieved from https://
fpc.state.fl.us/docs/reports/2009- 
2010ClemencyReport.pdf

5 http://kansashealth.org/ resources/
kansas-civil-health- index/

6 Klar, M., & Kasser, T. (2009). 
Some benefits of being an activist: 
Measuring activism and its role in 
psychological well-being. Political 
Psychology, 30 (5), 755- 777.

7 Leighley, J.E., & Nagler, J. (2013). 
Who votes now?: Demographics, 
issues, inequal- ity, and turnout in 
the United States. Princeton, NJ: 
Princeton University Press.

8 Martin, P. S. (2003). Voting’s re-
wards: voter turnout, attentivepub-
lics, and congressional allocation of 
federal money. American Journal of 
Political Science, 47(1), 110-127.

9 Martin, P. S., & Claibourn, M. P. 
(2013). Citizen participation and 
congressional responsiveness: New 
evidence that participation matters. 
Legislative Studies Quarterly, 
38(1), 59-81

10 NCoC. Civic health and unem- 
ployment. Retrieved from http:// 
www.ncoc.net/unemployment

11 Pearce, M. (2015, April 7th). 
Ferguson voters turn out to elect 2 
more black City Council members. 
Retrieved from http:// www.
latimes.com/nation/la-na- ferguson-
election-20150407-story.html

12 Piven, F. F., & Cloward, R. A. 
(2000). Why Americans Still Don’t 
Vote and Why Politicians Want it 
That Way. Boston: Beacon Press.

13 Rolfe, M. (2013). Voter turn- 
out: A social theory of political 
participation. New York, NY: 
Cambridge University Press.

14 Sanders, L. M. (August 30-Sep-
tember 2, 2001). The psychological 
benefits of political participation. 
In Annual Meeting of the American 
Political Science Association: 2001 
2001; San Francisco. Retrieved 
from http://www.nonprofitvote.
org/documents/ 2010/11/the-psy- 
chological-benefits-of-political- 
participation.pdf

16 Uggen, C., Larson, R., & 
Shannon, S. (2016, October 6th). 
6 million lost voters: State-level 
estimates of felony disenfranchise- 
ment, 2016. Retrieved from 
http://www.sentencingproject. 
org/publications/6-million-lost-
voters-state-level-estimates-felony-
disenfranchisement-2016/

social workers have understood the importance of voting to political action, 
community power and social justice dating back the Settlement House move-
ment. Voter engagement is still central to social work values today! Evidence 
exists showing that voter engagement increases individual well-being, advances 
civic participation, and increases social justice.

the campaign seeks to:
• Raise awareness of the importance of voting to social work practice and social

policy;
• Integrate voter engagement activities into field education for all micro and

macro students;
• Provide voter mobilization skills and strategies for agencies, field instructors,

students and faculty; and
• Ensure that all the people we serve have access to the vote.

organizational endorsement (list in formation).
• Council on Social Work Education (CSWE)
• North American Network of Field Educators and Directors (NANFED)
• National Association of Deans and Directors (NADD)
• Special Commission to Advance Macro Practice in Social Work
• Association for Community Organization and Social Action (ACOSA)
• #MacroSW Twitter Chat Collaborative
• Network for Social Work Management (NSWM)
• Influencing Social Policy (ISP)
• Latino Social Workers Organization
• National Rural Social Work Caucus 
• National Association of Baccalaureate Social Work Directors (BPD) 
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CAsE sTUDY
Voter engagement at the 
Daily planet

During the 1984 presidential
elections, a social work stu-

dent intern working at an organi-
zation that serviced the mentally 
disabled and homeless populations, 
chose to do a non-partisan voter 
registration project for her macro 
field assignment. She organized a 
group of consumers to go to the  
local Registrar of Voters, helped 
them to register, and on Election 
Day, she drove them to the polls to 
vote. During this time, the organi-
zation and intern realized that not 
only was it important to register 
voters and provide them with 
transportation to the polls, but it 
was critical to provide them with 
information about the candidates 
for whom they would be voting. 
After a court ruling that allowed 
homeless people to use the address 
of a local service provider to regis-
ter to vote, the agency’s address had 
hundreds of new voters listed in 
the voter rolls. Now candidates had 
an incentive to come to them! In 
the end, not only were consumers 
more informed voters, candidates 
learned about the issues facing 
the people they might one day 
represent.n

NatioNal Social Work  
Voter MobilizatioN caMpaigN

The National Association of Social Workers’ Code of Ethics & 
Council on Social Work Education Practice Standards support social 
action.

www.VotingIsSocialWork.org

For more information, 
including an annotated 
bibliography on the im-
portance of voting, go to

VotingIsSocialwork.org
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